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Welcome!
Welcome to the Annique Branding Guide!
Are you ready to elevate your Annique business to the next level
as you prepare for exponential growth?
Let’s start!

What is brand identity?
As Annique Consultants, you are at the heart of the business. Not
only do you represent Annique, but to your world and to the
people who know you, you are Annique. When you speak, they
hear Annique. When they look at you, they see Annique. Are you
living the Annique ethos in a way that uplifts the Annique brand in
the public eye?
If you see someone change how they look and act all the time, you
won’t feel like you know who they truly are, and you certainly
wouldn’t trust them. Imagine a colleague who always wears
beautiful dresses, with styled hair and immaculate make-up.

What is brand identity?
Now imagine if that same person walked into the office one day
with dirty hair, wearing cut-off jeans and sporting a new tattoo of
a tiger riding a motorcycle through flames. It’d probably feel
uncomfortable because it’s not what you’re used to. You might
even check in with her to make sure everything is okay.
The same logic applies to brands: inconsistency will confuse and
alienate your customers.

What is the Annique Branding Guide
and how can it help you to grow your
business?
Think of the Annique Branding Guide as the
company’s personality. It’s how the world
recognises us and trusts us, which is why it is
critically important that all Annique Consultants
speak the same Annique language.

Why do we need a brand
identity?
The Annique Branding Guide takes the heart and soul of
Annique – our mission, vision and values—and translates it into
design and marketing guidelines, fonts, colours, specific elements,
logos and images. In essence, the Annique Branding Guide will
help you to communicate the Annique brand in a unified voice, to
ensure the messages we send to the world is of the same
exceptional quality and standard as all our leading-edge products.

Vision, Mission and Values
Vision
We create life-changing opportunities everyday!

Mission
We provide guidance and tools for our Consultants and Staff to
help them fulfil their life’s purpose and so achieve happiness and
success through the Annique Business Opportunity.

Values
Honesty, Integrity, Openness, Transparency, Truthfulness, Trust,
Excellence and Professionalism.

Use of Copyrights,
Trademarks, Trade Names,
and Publications
All materials in all formats, produced by Annique Health and
Beauty, belongs to Annique Health and Beauty and are protected
by copyright, whether registered or not, and may not be
reproduced without prior permission and approval.
Consultants who would like permission or approval to reproduce
media, images or designs developed by Annique Health and
Beauty may contact our CRM department at Annique Health and
Beauty, requesting permission in writing.

The Use of Logos
A trademark, trade name and logo is a propriety name or/and symbol
which Annique Health and Beauty holds the exclusive legal right to
use. This includes the company name and logo as well as all brand and
product names, logos and slogans.
Consultants may make use of the logos and images made available for
download on the Webstore in order to grow their Independent
Annique businesses, subject to the following conditions;
1. The Annique Health and Beauty logo is only to be used by Annique
Health and Beauty Home Office. Annique Home Office has made a
special logo, the Independent Annique Consultant logo, available to all
Consultants to use on their own marketing materials.

Further Use of Logos
2. Annique Independent Consultants must always identify themselves
in all materials as Independent Annique Consultants.
3. Consultants may not alter or change the logos provided. If a logo
is resized, it must be done in the same proportions as the original
logo.
4. When a logo is used, it must be used as downloaded from the
Webstore, as a high-resolution PNG image, with a clear background.
Do not use adapted versions of official logos, resized or resaved with
a white block background. A clear PNG format file must be used at
all times to ensure professional branding is protected.

Application of Logos

Application of Logos

Application of Logos

Independent Annique
Consultant Logo

Correct / Incorrect Use of
Logos
01
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Do not stray away from
the brand color palette

Do not tamper with the
spacing of the elements
and/or fonts

Do not distort the logo or
resize its elements in any
way
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Do not add any effects
to the logo, e.g. drop
shadow, stroke, glow,
etc.

Do not add any other
element or take away an
element from the logo

Do not place the logo on
a similar coloured
background

Images and Photos
Images and photos used should always be of the highest quality
possible. Do not use low-res or pixelated images, as this will lower
the Annique brand perception.
Images used should feel fresh, organic and aspirational. Take care
to select images that are representative of the South African
demographic.

Top
Tip!

Hire a professional photographer to take studio
photos of you. Use these photos to establish your
personal brand online and offline! It is an
investment in your business!

Beautiful, Professional
Consultant Photos

Print Promotional and
Marketing Materials

Please
contact Annique
Home Office for
artwork
approval!

1. Independent Annique Consultants may design and produce their own
marketing and promotional materials, as long as it is truthful, based on
the information provided by Annique Home Office, using the correct
Independent Annique Consultant logo. Content may not make medical
or healing claims, and it may not be misleading, untruthful or factually
incorrect.
2. Independent Annique Consultants may at any time request approval
from Annique Home Office for promotional and marketing materials.
3. The correct fonts, colours and logos must be used at all times to
ensure consistent branding, in line with what is set out in this guide and
available as examples as designed by Annique Home Office.

Promotional and Marketing
Materials
4. All promotional and marketing materials must contain the name and
contact number of the Independent Annique Consultant who has
designed and distributed the promotional and marketing materials.
5. Promotional and marketing materials may not be attached to ATM’s,
telephones, vending machines, or left anywhere in any manner that
may be deemed as pollution or as a nuisance, possibly negatively
affecting the business and the Annique Health and Beauty brand.
6. All promotional and marketing material costs incurred, are to be paid
be you, as Independent Annique Consultant.

Free Downloads from the
Webstore
In order to help you grow your Independent Annique business, we
will be releasing and updating amazing content, logos, banners and
designs which will be available for download from the webstore.

Banners

Tutorials
and
Guides

Logos

Social
Media
Designs

Digital Marketing
1. Independent Annique Consultants who are, or who would like to
operate an Independent Annique Consultant online store may not
use the word Annique in their URL or online store name, or in any
separate page name URL's featured on their website, in their email
address or on their social media profiles.
2. Ensure your online store matches the Annique brand as outlined in
this document, using the same logos, images, colours and fonts.
3. The Independent Annique Consultant logo must be used and a
Consultant may not claim to be an employee of Annique Health and
Beauty, and Annique Health and Beauty Home Office may not be
misrepresented.

Digital Marketing
4. The Independent Annique Consultant’s name and contact number
must be clearly visible on all websites and social media platforms.
Anonymous postings or alias may not be used.
5. Independent Annique Consultants may place links to the official
Annique Health and Beauty website and social media platforms on
their online store.
6. Independent Annique Consultants may not send any form of
communication including through social media, emails, SMS or
WhatsApp regarding Annique Health and Beauty unless the
Independent Annique Consultants has a prior and continuing
relationship with the recipient.

Digital Marketing
7. Independent Annique Consultants may not contact any person
using any means of communication if the person has requested not
receive information from the Independent Annique Consultant
regarding Annique Health and Beauty.
8. Independent Annique Consultants may use search engine
advertising like Google AdWords to promote their online store in
order to increase product sales and the Annique business
opportunity.
9. A list of advised keywords thoroughly researched and approved
by Annique Health and Beauty is available for download from the
Webstore. This list will be updated periodically.

Digital Marketing
10. According to the POPI Act, Independent Annique Consultants must
adhere to keeping safe records of all their client information and data,
in a safe and secure location. Independent Annique Consultants may
not sell or distribute client information.
11. Independent Annique Consultants may not send, publish, post,
share, like or distribute any comments or materials that defamatory,
libellous, disparaging, threatening, offensive, harassing, abusive,
obscene or pornographic, whether related to Annique Health and
Beauty or not.
12. Independent Annique Consultants may not broadcast any
audio/visual recording of any kind that relates to or mentions Annique
Health and Beauty without permission and approval from Annique
Home Office.

What is the POPI Act?
The Protection of Personal
Information (POPI) Act's main
purpose is to is protect
personal information, privacy
and to regulate how personal
information is processed.

Social Media
1. Social media platforms including, but not limited to, Facebook, Twitter,
Instagram, YouTube, Google+ and Pinterest offer important and very
useful tools that you as Independent Annique Consultants may utilise in
order to increase product sales and promote the unique Annique business
opportunity.
2. All Independent Annique Consultants who are active on social media
must follow Annique Home Office.
3. Independent Annique Consultants are responsible for the content that
they share, like and post on all social media platforms.
4. Independent Annique Consultants must fact-check all information that
they intend to post to ensure it is honest, relevant, truthful and accurate.

Social Media
5. Independent Annique Consultants using social media to grow and
promote their Annique businesses may not use the word Annique alone in
their page or profile name, they must identify themselves as
Independent Annique Consultants and your name and contact details
must be clearly visible. The Annique Health and Beauty logo may not be
used. The Independent Annique Consultant logo must be used to ensure
correct representation.
6. Social media is all about being social and building relationships, in
essence, it is network building on a digital scale. Social media platforms
may be used to promote and create awareness, but it may not be used
as a sales platform through which to transact.
Example: Facebook shops are not allowed.
7. All content shared or published on social media including but not
limited to stories, testimonials, product and business opportunity
information must be lawful, truthful and not misleading in any way or
manner.

Fonts
Annique uses specific fonts to create a unified look. These fonts are
available to download from the Webstore and is commonly found on
most editing and writing software programs.
Please make use of these fonts.

Headings:

Body Text:

Oregano
Kollektif

Colours
Annique is easily recognised by its beautiful colour palette. Our main
colours are Pantone 180C and white, complemented by Forever Young
Orange. Find the correct hex colour codes below!

#be3a34

#ffffff

#d7451a

Thank you!
Keep an eye out for upcoming
guides and content to help you
grow your business!

